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Welcome to my presentation, today I will be discussing educating and engaging Generation Z through a MOOC, MOOC stands for massive open online course, and is rather self explanatory, however, for those of you that aren’t familiar with them they are online courses that are open access and free for individuals to participate in and are designed for a large number of participants to undertake.Just before I begin, unfortunately my colleague Gill can’t be here today but I just wanted to take a moment to recognise all of the hard work she has put into this project, we have worked collaboratively for the last 2.5 years and amongst learning a lot I have also had a lot of fun, so thank you Gill, and also that applies to my colleagues in the project overall too.



Who are Generation Z?

 Born mid 1990s to late 2010s.

 Never experienced life before the internet – emotional attachment (Palley, 2012).

 FOMO – trouble refraining from checking updates on phones (Roberts & Pirog, 2013).

 Technology/internet plays distinctive role within lives of Gen Z – social lives, communication, 
accessing information, education (Turner, 2015).

 50% of Gen Z feel more comfortable talking to people online rather than in real life (Palley, 
2012).
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So just to start, who are Generation Z? People often mistake Gen Z individuals for Millennials, however, there are differences regarding their common characteristics. Gen Z are born between mid 1990s to late 2010s and are those who have never experienced life before the internet, and from this have formed an emotional attachment with being connected at all times, which leads to FOMO which is the fear of missing out, thus, Gen Z have trouble refraining from checking their phones due to this fear. Both technology and the internet plays an integral role within all of our lives, but particularly in the lives of Gen Z as they are incorporated within their social lives, the way they communicate, access information and even embedded within education. Interestingly, research established that 50% of Gen Z feel more comfortable talking to people online, which sparked our interest and since we have been collecting data on the communication preferences of Gen Z which will hopefully be written up and published in the not too distant future. However, Gen Z and their use of the internet, technology and social media played a key part in the creation and development of the MOOC.



Characteristics of Generation Z

Strives for equal 
rights - passionate 
about making the 

world a better place 

Open minded and 
accepting -

sexuality, race, 
religion etc.

Tech savvy
Emotionally 

attached to the 
internet

Value privacy 
online

Effective 
multitaskers (5 

screens)
Entrepreneurial Career-minded Health conscious

(Palley, 2012; Kingston, 2014; Sparks & Honey, 2015; Loveland, 
2017; Levak & Baric Selmic, 2017; Seemiller & Grace, 2017)
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Generations are separated by distinctive characteristics and common experiences, and group individuals within periods of around 15-18 years. Despite the characteristics being aligned to generations, Lawler (2011) emphasises the consideration of individual differences within generations. Very interestingly, although Generation Z are known to be emotionally attached to the internet and technology, they value privacy online and are private in comparison to Millennials who are known to often overshare. The topic of the MOOC – the Gender Equality Toolkit for Generation Z aligns to their passion for equal rights and open mindedness.



The Gender Equality Toolkit for Gen Z

CULTURE AND 
SOCIETY

GOVERNANCE 
AND LAW

COMMERCE MEDIA PARTICIPATION EVENTS 

GETZ Project aim: To develop, deliver and evaluate an innovative educational resource specifically 
designed to educate Generation Z on the issues relating to gender equality and equal opportunities in 
sport via a Massive Open Online Course (MOOC). Educating and empowering Generation Z, enables them 
to become the change agents and role models who can breakdown gender stereotypes and barriers for 
future generations.
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The aim for the Gender Equality Toolkit for Generation Z was to develop, deliver and evaluate an innovative educational resource specifically designed to educate Generation Z on the issues relating to gender equality and equal opportunities in sport via a Massive Open Online Course (MOOC). Why Gen Z? They are the future decision makers of sport and aligning to their characteristic of being passionate about equality, they are likely to be the change agents within breaking down stereotypes and barriers to create change for future generations. With this in mind, the GETZ Project wanted to include a wide range of topics for the toolkit, to create awareness on a variety of areas within gender equality in sport, therefore the units included culture and society, governance and law, commerce, media, participation and events.



How do we engage and educate Generation Z?

Gen Z online:

 Video-based learning and intrapersonal learning – at own pace (Seemiller & Grace, 
2017).

 Gen Z use social media to connect with others, reflect, have discussions, gain support 
(Kick, Contacos-Sawyer & Thomas, 2015; Shatto & Erwin, 2017).

MOOC considerations:

 Interactivity e.g. quizzes 

 Peer interaction e.g. discussion boards/forums, inclusion of social media 

 Dislikes long videos/lecture based courses, rather case studies etc. 

(Hew, 2016; El Said, 2017; Aparicio et al. 2019).
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Another key question to consider when creating an education resource, how do we engage and educate our target population? Previous literature established that Gen Z prefer video-based and intrapersonal learning and enjoy interactivity, and are found to dislike lecture based courses. Alongside this, they are known to utilise social media for a variety of purposes, including having discussions and connecting with others. Therefore, this literature along with the reviewing processes aided the development of the MOOC.



The creation of the MOOC

INTRODUCTION 
INCLUDING 

LECTURE

CASE STUDIES TASKS DISCUSSION 
ACTIVITIES

RECOMMENDED 
READINGS

INTRODUCTION 
INCLUDING GEN Z 

VIDEOS

TASKS DISCUSSION 
ACTIVITIES

SUMMARY AND 
RECOMMENDED 

RESOURCES

MOOC format 2018

MOOC format 2021
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During the planning stages we looked at a variety of platforms for the MOOC, and decided that canvas was the best platform for us to use. In 2018 the format of the MOOC started out with an introduction including a lecture, case studies, tasks, discussion activities and recommended readings. However, the latest format of the MOOC includes an introduction including videos from Gen Z, tasks, discussion activities and summary and recommended resources. Although this does not appear to be a large change, I will now provide an insight into the development of the MOOC.



The 
development 

of the
MOOC

Finalised 
MOOCReviewAdapted 

MOOCReviewPilot 
phase
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Pilot phase – unit outline, intro, lecture, case studies, tasks, discussion activities, summary, recommended readings, feedback surveyReview – removed lecture content as it was lengthy and was not easily understandable for individuals with English as a foreign language, positive feedback on the case studies, tasks and discussion activitiesFirst phase - amalgamated the case studies and tasks and instead created a variety of tasks which included case studies and also gave options for different discussion activities, provided a variety of different additional resources e.g. podcasts alongside readings, added introductory videos from Gen Z  unit outline, intro, tasks, discussion activities, summary (added unit 7 – reflections of learning/optional assessment), feedback survey and opportunity to get certificateReview – prefer for content to be on less pages, add in reminders of access to subtitles, added subtitles to all Gen Z introductory videos, added handbooks at the beginning of every unit alongside the home page, enlarged images, amended a taskFinal version – Introduction and unit outline together, tasks, discussion activities, summary of learning and resources per unit, unit 7 – optional reflection task, optional assessment (different for 2 unis using it as a ECT point) and certificate of completionThis year after much discussion, Gill and I created a workshop version of the Gender Equality Toolkit, to enable it to be used in settings outside of academia more easily, for example within clubs, sporting organisations, etc. which is now also available via our website.



MOOC 
engagement 

and social 
media
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When creating the MOOC due to previous research emphasising Generation Z’s use of social media for discussions, connecting with one another and being effective when used within MOOCs we incorporated social media within the tasks as a way of opening discussions. Despite providing the opportunity for individuals to share their views and discuss via social media platforms, none of the MOOC participants engaged with this. During conversations we discovered different usages of platforms across our partner countries, for example our partners in Norway explained that they did not use twitter and their Gen Z students did were not active on this platform, alternatively they used Instagram. We discussed using the most popular platforms (at that time) which were Instagram and Snapchat however, for the purpose of what we wanted to do, alongside the private accounts of Gen Z, we stuck to Facebook and Twitter as we knew that engagement usually occurred on these platforms.The privacy of Generation Z on social media also then sparked an interesting discussion amongst myself and Gill and our different perceptions and usages of social media. As a member of Gen Z I am aware of and also use personal and professional social media accounts for different purposes, and therefore, also contributed to the rationale behind conducting research on the preferred communication methods of Generation Z. I can both understand why they have not engaged with social media but also believe that this could have been a great way to engage others outside of the MOOC and bring these important topics to social media and other people’s attention. As I said before, some individuals have personal and professional accounts, however, this is more likely when people are involved in education or academia e.g. teachers or postgraduate students, where they are likely to engage with these conversations on their professional accounts, whereas, from my own experience with younger members of Gen Z they have a personal account and then private accounts, whereby neither of them are for professional uses. I think another contributing factor is confidence to post their views as Gen Z have an good understanding of or most likely have experienced backlash, and therefore, avoid topics that are considered controversial.Due to the lack of engagement with social media we amended the tasks and enabled the MOOC participants to post their perspectives on discussion boards as they were willing to post here as it was only accessed by other MOOC participants. 



Example of Tasks
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As you can see here we amended the tasks and provided the opportunity to post on discussion boards, also this demonstrates the variety of tasks including quizzes, articles to read and videos to watch on a variety of topics within the unit of Culture and Society.



Example of Discussion Activities
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Here are examples of 2/3 discussion activities that MOOC participants can engage with, providing different case studies for them to learn more about and engage in discussions with others.



Challenges of 
educating Gen Z 
through a MOOC
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As I mentioned earlier, social media engagement was a challenge when educating Gen Z through a MOOC as although previous literature indicated this would be effective, in our own experience it was not.Also when interviewing some of the MOOC participants – which Sam will go into depth on within his presentation, they explained their enjoyment behind discussing the MOOC topics with their course mates and suggested that they would be interested in having these discussions with others, however, the discussion board on the MOOC was utilised different to what we expected. The discussion board enabled individuals to post their perspectives regarding the case studies and topics within the discussion activities in each unit, and we have had up to 100 responses on each discussion board, however, none of the MOOC participants engaged in discussions with others. They all willingly posted their opinions and viewpoints, but have not questioned or commented on anyone else’s contributions. However, despite the lack of interaction with one another, Hebe and Inge’s presentation and Sam’s presentation will provide an insight into the knowledge of Gen Z and the learning gains from completing the MOOC.Overall, for those wanting to educate Gen Z or even other generations through a MOOC, from our experience I would advise that the MOOC is created in collaboration with the target population or to ensure that reviewing and amending phases are available as each time we received feedback we could incorporate this into the MOOC and it has developed over time to become the most effective version for our aim of educating and empowering Generation Z.



A c c e s s i n g  t h e  M O O C

beth.burgess@worc.ac.uk
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If you are interested in undertaking the MOOC or using it within a course, or in a coaching setting etc. you can access it via our website, if you have any questions feel free to contact me and I will be more than happy to help.
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